








Wireless communication for economic development

• Principle 2-2b: Promote telecommunications and information technology by supporting expanded opportunities for affordable high speed internet service to all areas of the 
county.

• Policy DE-206: The County will encourage appropriate utility infrastructure necessary to support social and economic needs including wired, wireless and satellite 
communications.

Minimize visual impacts to the rural landscape

• Goal RM-14 (Visual Character): Protection of the visual quality of the county’s natural and rural landscapes, scenic resources, and areas of significant natural beauty.

• Policy RM-132: Maintain and enhance scenic values through development design principles and guidelines, including the following:

o Development scale and design should be subordinate to and compatible with the setting.

o Reduce the visual impacts of improvements and infrastructure.

o Minimize disturbance to natural features and vegetation but allow selective clearing to maintain or reveal significant views.

o Policy DE-205: The County will seek to reduce the impacts of above-ground utilities. Standards and policies to reduce impacts include:

o Locating utility systems in established corridors where possible.

o Ensuring that above-ground utilities are located and designed to minimize visual impact and clutter.

o Avoiding vegetation removal, new road construction, and silhouettes against the sky.

o Policy RM-86: Conserve the county’s hillside vegetation (consistent with fire safety standards) by incorporating density transfers, clustering, small building sites, shared 
improvements and other measures that:

o Are compatible with the natural terrain and hydrology.

o Conserve continuous critical habitats, oak woodlands and natural vegetation.
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Division II - Coastal

Division III – Town of Mendocino
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